Z
&
L
q
O
»
0
Lul

“

'h& l




This year is different....

It’s time to act b




LUXPERIENCE

A 4-step road map 1
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LUXPERIENCE

Understand Trends

MyTravel =08 Laws of Trends LAW NUMBER .

Lew Number ﬁ
— - Every trend hes an oppesite and [nat quite] equal

reaction,

Trends arise when changes in external factors
like technology or demaography callide with
eternal, unmet or under-served needs.

_Law Number ' Law Number

’ g ik Any single trend is like a single thread in a
A simple equation divides trends from fads. ' lace pattern. To exploit it fully you need to

Fad < 1year> Trend see the whole pattern.
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- LUXPERIENCE
COVID-19 1s stimply accelerating &
escalating tensions we could already feel
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Belonging Self-Esteem
in an unsafe world amid growing isolation in the face of uncertainty

Already felt in: climate change challenges Already felt in: Increasing urbanisation, Already, felt in: Increasing instability, social
and distrust in authoritative institutions single occupancy living and urban living division and financial inequality

Escalated by: the pandemic and the Escalated by: the realities of social Escalated by: financial insecurity, economic
prospect of repeat outbreaks distancing and enforced isolation uncertainty and personal threat

IKANTAR
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o LUXPERIENCE
In luxury travel the focus on driving change has been .... - T
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LOVE AND BELONGING
NN e oy
PHYSIOLOGICAL NEEDS
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- LUXPERIENCE | °
YOUR WORLD TRAMSFORMED

FOUR SEASONS HOTELS AND RESORTS
ANNOUNCES ENHANCED HEALTH AND SAFETY
PROGRAM AT PROPERTIES WORLDWIDE

International health care experts to inform enhanced procedures of Lead With Care, the company's new
glabal program, and provide ongoing guidance as part of broader collaboration

June 18, 2020, Toronto, Canada

Source: Four Seasons
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https://press.fourseasons.com/news-releases/2020/lead-with-care-program/#:~:text=Four%20Seasons%20Hotels%20and%20Resorts%2C%20the%20world's%20leading%20luxury%20hospitality,decisions%20during%20the%20evolving%20COVID%2D

LUXPERIENCE

¥YOUR WORLD TRANSFORMED

Safe and bespoke can dovetail perfectly

COOKSONADVEMNTURES
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Meeting the Need for Belonging

G Adventures

Dur workd dissérves more you

Desnamns v tavel Styws v

Three ways to Book Your Bubble

The Book your Bubbie Collection Off-the-rack

The Book Your Bubble Collection

This CoBCI0n OF 30 WU GNES Wt BN YOUr RANG-LACKED Crew Me Teeaom s satety Tound oo b of 0w privale 1ows
Tirde Wi the added banus of estra savngs!

Book Yeour Butds of B and the alghth 4000 & S0% off — parfect lor & Bubble of twe famiis. & (roop of Mands o avan folr

coupies
Eoak Your Botble of 12 and os 1215 spot Is FREE — did summene say sxtended trmily vacation
SAVE more? You can abve cormbin ysur pevate toar price with caremt G Advertures saies for added decourtsd

Enjoy the added heakh pnd sefety muasures of e Trvew
T'he Inca Trail

Adkdnd bereits of aur Baok witn Confide 1oy 8 which bets yuu canced and rebock your 3ur wits no change fnes closer o fie T duys, from $1148.85

oo ol depamus ghing you akdtad Nty and peach of mind
Explore tour
o Choosa & date that mooss o yu

o Parsonalilzé your aur with optianal actisithas from our et of graat o our Mepanendas

Lt younr eoug ced Ohisl Expatiince Officer (CED) connadt yow to Lockl separkinces and cultured in 4 way anly ihdy can thiy
Prarem ako hean travied 1 now heedth ond tadaty messires

Our Experts will build a tour just for you Are you a travel agent?

LUXPERIENCE

YOUR WORLD TRAMSFORMED

Trawel with Contence B

Book Your Bubble with

Private Travel

On 2 prvade dour, Yo net anly 9et to chocse how you want to traved But who you traves with Virs car
Private Trave ONS, YOU CAN 18K3 0Ne 07 our 1S and Book Your Bubbie 1o
sumounded &y 3 and family for added canfdence and peace of mind. O
entiay oy 3 PN Iy — andsarely Pl

healls and safety me, Of gur Trane) with Atlenc= puacy

According to ILTM, Family
Holidays were the second highest
experience sought at 52%

Sources: https://view.iltm.com/2020/07/03/iltm-data-reveals-key-global-insights/
GAdventures
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https://view.iltm.com/2020/07/03/iltm-data-reveals-key-global-insights/

o - LUXPERIENCE
In luxury travel the focus on driving change has been .... T

— Ao

How can we help luxury
travellers feel good about
travel in a world of scarcity?

Only 16%* of you
said you wanted to
hear about
economic trends

LOVE AND BELONGING
But this change

WILL drive the
T oz
mindset
PHYS'ULUG'CAL NEEDS *At 16.02 on 13/10/20 n = 52 responded

MyTravel
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YOUR WORLD TRAMSFORMED

By showing Leadership and Commitment

The Hedonist

The Lotus Eater The Pioneer

Indulgence Empowerment

The Dynast The Jet setter

Connection

The Philanthropist The Enrichment seeker

Source: MyTravelResearch.com Luxperience/Executive PA Luxury Travel Research T h € Re p | €nis h er
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LUXPERIENCE

Beyond sustainability... to regeneration

Regenerative Economy

OLOGICAL CE’L’NG

ECONOMY

o8 just Space £, "t

\Z FOUN
\AL D4y,
AN ECONOMY & oS 'O

Place - Culture - Enterprise - Government - Commons

LESS
Energy / Materials
Required

EGENERATING
CONVENTIONAL MGREEN SUSTAINABLE RESTORATIVE REGENERATIVE
DEGENERATINC

MORE
Energy / Materials

Required v

Source: Fullerton, J. (2015) Regenerative Capitalism How Universal Patterns and Principles will Shape our New
Economy, Capital Institute

Sources: Money makes the (Tourism) World go round — or does it? Professor Pauline Shelden University of Hawaii, TTRA International Conference 2019 Keynote
“Raworth, K., 2017, Doughnut Economics: Seven ways to think like a 21st. Century Economist”
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LUXPERIENCE

¥YOUR WORLD TRAMNSFORMED

3% of you wanted to talk Counter Trends

ef-Bpm capeE o faare pagurt agiefin hallo VemeriMa alrmbamenivliens:e
@ T T v A———" Y G n ey - —a TGS TS

e A0

Sources: Bigstock
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LUXPERIENCE

¥YOUR WORLD TRAMNSFORMED

Return of Hedonic Travel

The Hedonist

The Lotus Eater The Pioneer

Indulgence Empowerment

The Dynast The Jet setter

Connection

The Philanthropist The Enrichment seeker

Source: MyTravelResearch.com Luxperience/Executive PA Luxury Travel Research
https://view.iltm.com/2020/07/03/iltm-data-reveals-key-global-insights/

The Replenisher
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https://view.iltm.com/2020/07/03/iltm-data-reveals-key-global-insights/

LUXPERIENCE

3 things to think about

Have a Purpose » ENGAGEMENT

Be engaging » (RE)YCONNECTION

Be helpful » TRUST

MyTravel
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https://youtu.be/3uj_P5C_Qzk

LUXPERIENCE

YOUR WORLD TRANSFORMED

Does high touch equal virtual now?

Source: Visit Faroe Islands
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https://www.remote-tourism.com/

Know
Virtual luxury becomes monetisable

IBLAND GUOE
7 ICONIC SENTOSA LOCATIONS TO

VISIT IN ANIMAL CROSSING THIS MAY
LOUIS VUITTON X LEAGUE OF LEGENDS COLLECTION
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LUXPERIENCE | 3
KnOW Who you are YOUR WORLD TRANSFORMED

This above all: to thine own self be
true
And it must follow, as the night the day
Place |- 0. Price Thou canst not then be false to any
man
Polonius (Hamlet)

Product

Promotion

MyTravel
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Hype Cycle for Digital Marketing, 2020

Real-Time Marketing
Customer Journey Analytics
Consent and Preference Management -

Conversational Marketing

Personification
Antificial Intelligence for Marketing
() Shoppable Media

Customer Data Platforms
- Event-Triggered Marketing

Mobile Wallet Marlmmg . /_—_

Account-Based Marketing T

Platforms Mobile Marketing Analytics
Location Intelligence

for Marketing

! ¢ Muitichannel Marketing Hubs
Social Analytics
Influencer and Advocacy Marketing
Personalization Engines

Visual Search for Marketing

Customer Data Ethics

Expectations

Identity Resolution
Multitouch Attribution

Peak of

Inflated Trough of Slope of
Expectations Disillusionment Enlightenment

Time

Plateau will be reached:

() lass than 2 years ® 2105 years @ 51010 years A more than 10 years & obsolete bafore plateau As of July 2020

gartner.com/SmarterWithGartner

Source: Ganner
© 2020 Gartrwr, Inc. ancl/or s sfilates. A rights reserved. Gertrer srd Hype Cycle are registersd trademerks of Gertrwe. inc. and its affilates in the U.S.

Gartner.

carolyn@mytravelresearch.com m carolyn-childs-74653ba/
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YOUR WORLD TRANSFORMED

Understand your appetite to act
— which of these are you?

Source: Gartner, Youtube, Bigstock

n mytravelresearch.com

, TravelResearch0



https://www.gartner.com/en/marketing/insights/articles/top-5-trends-drive-gartner-hype-cycle-digital-marketing-2020
https://www.youtube.com/watch?v=tYUjmEH9NNk

LUXPERIENCE

YOUR WORLD TRANSFORMED

Let's briefly talk marketing

62% of you said
you wanted to hear
about changes in
marketing

As Influencers
move from Shiny
to Shining in trends
there are new
opportunities

*At 22.350n 13/10/20
n = 55 responded

L s
he 201

Source: The Sydney Morning Herald and Agents of Influence
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LUXPERIENCE

YOUR WORLD TRAMSFORMED
Focusingin ... use the three step test to select your top 10 trends

Emotion

Relevance Uniqueness
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The MyTravelResearch.com Tourism Trends Canvas

LUXPERIENCE

Trend: YOUR WORLD TRANSFORMED

Who does it apply to?
pply Apply

l What needs does it fill or problems does it solve? I Is it a Blue Ocean moment or are there

Functional* I Emotional*
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Remember... P
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,'x The only “new normal" IS one we create '
o 1 To survive and thrive we need to navigate the “"new 3.. ,*

abnormal" to reach the “next normal"
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